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What is Email Automation?

 Series of Messages Delivered
Based on a Trigger

« Engagement at the Right Time

« Saves You Time & Effort
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Where Does Automation Fit
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Presenter
Presentation Notes
Automated Messaging fits squarely in the identify, manage and encourage pillar. 
The system automates the sending of targeted messages based on what the stakeholder has or has not done. 


How Are Brands Using Automation?

Cart Abandonment

Your Cart Is Waiting... inboxx &5 2

BARNES&:NOBLE

TIME IS RUNNING OUT

CHECK OUT TODAY

Items In Your Cart
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Presenter
Presentation Notes
Barnes & Noble has created an automation to send a reminder to any user that has added an item to their cart but hasn’t yet purchased it. 


How Are Brands Using Automation?

Account Reactivation

HelloFresh misses you! Reactivate today with $15 off! inboxx B B
HelloFresh <newsletter@news. hellofresh.com=> Tue, Apr3,2018,1:03PM  Y¥ -
to ejk2280 ~

Menu | Recipe Archive | Wine Club

REACTIVATE TODAY WITH $15 OFF!

Missing our fresh ingredients and
delicious recipes?
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Presenter
Presentation Notes
In this case, HelloFresh has an automated message set to be delivered to any subscriber who is inactive or hasn’t received a shipment within the last 90 days. 


How Are Brands Using Automation?

Important Dates

Happy Birthday! Celebrate With 15% Off! inbox x 5
nationals.com Shop <feedback@mail. miblists.com> Sat,Mar 8,20714,8:38 AM  Y¢  da
tome ¥

888 MLB.SHO|
S Arors) R——
=1/ T~ MLB.com g
Is

The Official Online Shop of the Washington Nationa

JERSEYS | CAPS | MEN'S | WOMEN'S | KIDS | COLLECTIBLES | MEMORABILIA | HOME/OFFICE

HAPPY BIRTHDAY!

CELEBRATE WITH US BY TAKING
15% OFF YOUR NEXT PURCHASE.

( ENTER CODE W
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Presentation Notes
The Washington Nationals have captured the baseball fan’s date of birth and has set up an automation to email them with a coupon every year on that day.


Why Should You Automate Messaging

« Right Message at the Right Time

 Email “Drip” Campaigns have an 80% higher open rate and
300% higher click-thru rates

« Personalized Messages can lead to 6x “purchase” rates than a
one-size fits all email

« ~80% of the Fortune 500 have been using marketing
automation for at least the last three years

« TIME SAVINGS
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Presentation Notes
Every effort should use automation. 
Even the most basic automations (a simple onboarding) has shown to increase overall engagement in stakeholders. 


Automation for Advocacy Efforts

Onboarding
@ Legislative Action Center

Registered in last 24 hours e o o 8o ot et Gt 12y

affecting denlists and thes palients, it is mone importan than ever far memben i have
therir voioes be heard in the federal government. The Legislative Action Center is used to send out
alerts 10 keey you informed on pressing public pelicy (sswes that impact dentisiry

Set of 3 Introducing the effort

H you would like 1o know more about where we stand on key issues, please

With over 3,500 bills introduced into Congress aach session that may impact oral health, # is more

Over a series of 2-3 Weeks @D Legislative Action Center -

I L = I d = f I I Do [first-nama),

n C re a s e I n s o C I a m e I a o ows Thank you again for adding your name o the growing list of onal health prodessionals that ane
willing to sland up and advocabs for thair prafassion. I is now lima b add your voice Lo the
Issues that are curently being debated in Washingion, Please take o momant o wribe your
mambers of Congrass on one or all of these importan? issues:

by 35% over similar timeframe

McCarran-Ferguson Reform

In February 2019, Sens. Steve Daines, R-Mont., and Palrick Laahy, D-VL; and Reps. Peter

n
4 5 m I n u te s DaFazie, O-Cre., and Paul Gosar, R-Arlz.. Intreduced the “Compatittes Haalth Insurance

Raform Actl.® This bill would repeal the MeCaman-Ferguson antitrust exemplion for the
“business of health insurance™ and empower the Federal Trade Commission and LS.
Departrmant of Justios 1o enforce the full range of federal antitrust laws against health

inslrance companias angaged in anticompaltitive conduct

Take Action Naow
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Presenter
Presentation Notes
Onboarding should be the first automation any effort sets up
With only 45 minutes of setup work, thousands of emails were sent automatically over the course of their effort
The result was an increase of social media follows by more than 35% over a similar timeframe where messages were held.
At the same time, staff saved between 8 – 12 hours from when they had to send these messages once per week. 


Automation for Advocacy Efforts
Re-Engaging Stakeholders

Not Acted in Last 90 Days
1 Email Message @ Legislative Action Center

first-name
32% of those contacted
It's bean & while. We don't want to bother you, but at the came Sme, we ko that
Completed a simple form together we have a stronger presence on Capitol Hill and In state houses across the
e Ty A

[
2 O m I n utes We'd like to have you continue to be part of our effort, BUT, we want to make it as
easy on o as possible. Wil you ans EEOGNE ON NRDA Wi2 TN WOors DeTer
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Presenter
Presentation Notes
This automation employs the Last Acted Date search, sending a reminder email to any stakeholder that hasn’t taken action in the last 90 days. 
Taking only 20 minutes to create start to finish, the system then checked regularly throughout the day for any stakeholders that qualified and sent them a simple reminder and question to answer. 
32% of those contacted then reengaged with the effort in one way or another. 


Automation for Advocacy Efforts

Key Call-to-Action Engagements

Not Acted on Key Call-to-Action

@D Legislative Action Center

first-name

2 Email Messages
27% of those contacted

L]
Co m p I eted t h e act I o n Mow more than ever, we need your voloe on Caplitol Hill. The latest legislative agenda in

front of Congress has our funding on the chopping block, Without vour story, this bill very

wiell may pass, leaving us with little recourse and even fewer resources In the years to come

45 minutes

Take Action Mow
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Automation for Advocacy Efforts

Event Reminder

Subject: Monthly Webinar Reminder - August 13: Automated Messaging

o p e n e d F i rst E m a i I y Recipients: Aug Webinar Reminder
Hadn’t Sighed Up .
2 Email Messages

134% increase in sign-ups frsname}

In case you missed the announcement in our July newsletter, we wanted to remind you
about next Tuesday's webinar on messaging automation. We hope you can join us!

3 o m i n u tes Read below for more details and to RSVP.

Sparkinfluence August Webinar

Topic: Messaging Automation: Let Sparkinfluence Do the Work
Date: Tuesday, August 13, 2019

Time: 2:30 - 3:15PM Eastern

RSVP HERE: Click here to RSVP for the Webinar
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Presenter
Presentation Notes
A series of 2 messages created in 30 minutes time, these emails went out automatically to our list of potential invitees. 
Those that had already received the message did not receive the automated series. 
For those that signed up after receiving the first message, they were immediately removed from receiving the second message. 
The result was a 134% increase in sign-ups over the course of the series. 


Questions?

Visit: kb.sparkinfluence.net

Email: support@sparkinfluence.net
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http://www.twitter.com/sparkinfluence
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